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GERMANY

Markets sector looks to diversify

Diversification in retail and other enterprises is an attractive path for future prosperity for
the wholesale markets sector, says Hamburg Wholesale Market's Torsten Berens

STEVEN MAXWELL
s steven@fruitnet.com

For Torsten Berens, managing
director of Hamburg Wholesale
Markets, the question of how to
ensure the future profitability, and
in some cases survival, for many
parts of the European wholesale
markets sector can be resolved
through diversification.

For the past three years, Hamburg
Wholesale Market has played host to
an annual event — called ‘Food Market’
— where 30 young chefs from in and
around the German city compete to

produce dishes using products only sold

in the market.

The market authority is now
considering using some of its facilities
as a concert hall to stage classical
music concerts, while greater access
for consumers to the market and its
traders is also a favoured option.

It is just this sort of diversification that

Mr Berens believes is a path to future
profitability, not just for Hamburg
Wholesale Market but for the entire
European wholesale markets sector.
Mr Berens, who is a board member
at the World Union of Wholesale
Markets (WUWM), says that wholesale

Hamburg Wholesale Market is keen to allow greater public access to tmders and fiu:illtias in Future

markets can take advantage of growing
consumer interest in visiting markets.
“We have found, and not just in
Hamburg, that people are increasingly
looking to buy fruit and vegetables in a
special atmosphere,” he says.
Mr Berens believes there will be an

opportunity in the near future to utilise
at least half of Hamburg Wholesale
Market's 28ha expanse for a retail
market that would be open to the
public, with the existing wholesale
operations housed in the other half.
He believes that the facility has the

The World Union of Whnlesale _
Harkets (WUWM) has announced
the launch of a new division that
will specifically focus on the
construction, management and
organisation of retail markets.

The d&vlsio amad the World

to uq:port retéil market owners,

managers and traders for an area that

has seen increasingly active support
and development within WIJWM
over recent years.

“We are very proud to ]aunch

this new Section of WUWM," ..says

WUWM chairman Graham Walla

“This further supports ouraimto
unite the markets industry, thereby

offering markets a more effective
voice within the sector, as well as

\ with decision-makers_at all !evels.

“Retail markets are belng
increasingly recognised as effective
social and economic tools for those
local authorities wanting to ensure.
effective food security and healthy
local food economies;” he adds.

A European retail market study
launched by WUWM in 2008 showed
that at least 25,000 markets exist

\ \within the EU alone, with more

than 450,000 retail market traders
operating businesses on those
markets. Additionally, more than Im
people are employed on EU retail

. markets, with the total turnover
“surpassing €35bn.

" The World Union of Retail Markets
section within WUWM will be chaired

' by Jean-Paul Auguste, president of

Groupe Geraud, a fourth generation
family business created in 1880

that conceives, develops, funds and
manages public market facilities in
partnership with local and regional
public authorities in both France and
the UK.

"We believe the World Unien of
Retail Markets will be an effective
force in the international promotion
of the values and benefits of retail
markets,"” says Mr Geraud. |

“This representation will support
the ongoing existence of retail
markets in service to consumers and
communities. and help to ensure
the livelihood of small and medium
enterprises as well as market traders
well into the future.” o
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! Wholesale markets can take advantage of
growing consumer interest in buying fresh
produce in a special atmosphere

of the |7 German wholesale markets
that are members of national markets
organisation GFl are now privately
owned and Hamburg's managing
director believes that this route offers
an attractive option for much of the
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Hamburg is also set to benefit from
its membership of German wholesale
markets federation GFl, which is
planning a busy year for the sector.

GFl is set to increase its promotional
activities with Zespri, Sopexa and

South lyrol export organisation EU>
following a successful first year of work.
During 2008, GF| established marketing
partnerships with the companies, which
allowed the markets group to carry out
promotional activities with independent
retailers.

In a statement, GFl said its plans for
2009 included further promotional
activities with all three partners,
while talks are also to be held with
other major international growers and
marketing organisations. "
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